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In the UK, the popularity of 4DX cinema is lower than it could be. 4DX, a
cinematic journey, including technological function which can awake
human’s five senses, is a new element that is added to a cinema
experience.

Technologically, customers who tried it believe that improvement is
needed for 4DX. But more importantly, the lack of advertisement about
4DX is the main issue that leads to the lack of awareness on this
cinematic experience.

Cineworld is the only cinema in the UK featuring 4DX cinema
experience, moreover, it should be their unique selling point in the UK
market.
Could say it like: Cineworld having the exclusivity of 4DX technology in
the UK, it could even be a unique selling point for the cinema firm.

Therefore, Cineworld should make use of this USP, carry out an
exclusive campaign to promote this wonderful experience, starting in
London, then to the other cities in the UK.

4DX AT CINEWORLD TODAY
A technology not exploited at its full potential
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RESEARCH OUTCOMES
4 main areas to look into

Technology needs to be improved
A few of the participants of our qualitative research who tried 4DX suggested that the technology is not
well organised: some movements of the motion chair are hurting their back, and even feels like someone
kicking them. Some movements also felt unnecessary: the chair bouncing when a character in the movie
slowly open a door for example. Also, some of them suggested that a few senses are not well explored,
especially the smells.

Price is a real barrier for the consumers
…and Cineworld has never legitimate it to the consumers: according to our survey,
price is always the main concern for people who still have not experienced 4DX,
however, the reason of it is due to the high cost of this very new technology and its
maintenance in the cinemas, but Cineworld does not communicate in a way to
legitimate it.

Need of diversity of movies
Even though responders are generally expecting action, superheroes, sci-fi and horror movies, they
are also expecting more diversity in the movies: re-edition of old movies (Harry Potter, Star Wars...),
Family friendly movies (there could be a great use of 4DX on Pixar and Disney franchises for example),
and even genres where we didn’t expect 4DX to be (someone asked for Wes Anderson movie).

Not enough efforts in communication
There are no constructive event or campaign attached to the technology, contents that related to 4DX on
Cineworld’s social media platforms are only related to the release of a new 4DX movie or the opening of
a new 4DX room in a Cineworld cinemas. Therefore, 4DX technology in the UK needs an exclusive
campaign, as some people do not even know about it.
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CONCEPT OF THE PROJECT
The 4DX Tour : an immersive event in London
Our project is to create an epic and exclusive event called 4DX Tour in
London. During that event, very few lucky people will experience a thrilling
cinematic journey in 4DX, in a very British way! The event would be
completely free for the lucky winners.

The main idea of this event is to create a viral campaign for 4DX in the UK, and
increase awareness and therefore sales for the Cineworld firm. Lucky
participants will get the chance to experience one out of 9 4DX movie
screenings in emblematic areas of London, where the movie were shot. For
examples: Harry Potter and the Philosopher’s Stone in the King’s Cross Station
at Platform 93/4, Peter Pan in a children room near Westminster with a view on
Bid Ben, or Notting Hill in a reconstruction of the iconic library of Portobello
Road. Remastering and screening iconic movies in iconic locations, could gain
4DX a very high level of awareness.

Other than rising the awareness, it is also a very good opportunity for
Cineworld to explain and illustrate the insight of the technology, so that
people can acknowledge the legitimate cost of the 4DX ticket.
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MEDIA PLAN
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9 MOVIES, 9 PLACES, 9 GENRES
A selection of the finest British cinematic pieces!

Harry Potter and the Philosopher Stone
King’s Cross station, Platform 93/4 area

Fantastic

Notting Hill
Portobello Road, iconic library of the movie

Romance

James Bond – The World is not Enough
Tower Bridge, on a barge on the Tamise

Action

Burnt
Langham Hotel, in the restaurant

Cooking



9 MOVIES, 9 PLACES, 9 GENRES
A selection of the finest British cinematic pieces!

Peter Pan
Westminster, a children room with 

a view on Big Ben
Family

28 days later
Aldwych, abandoned tube station

Horror

Johnny English
Canary Wharf, 

in a secret agency office
Comedy

Up
Coach and Horses pub, 

disguised into the balloon house
Children Movie

The Hound of Baskerville 
Baker street, 

Sherlock Holme’s apartment
Detective / Hammer movie



HOW TO PARTICIPATE
Lottery and Golden Tickets
There are two ways to become a participant of the 4DX tour, first way is through a lottery ticket, and
the second method is through the golden ticket opportunity. Every winner will win 2 tickets for the
screening of his or her choice, to enjoy the experience with their friends, families, or love ones.

There will be 200 winners in total: 180 in the Lottery, and the remaining 20 for the Golden Tickets.
Details about the Lottery tickets and the Golden Ticket will be announced on Cineworld’s social
media pages, and through an official press release.

Here are details of the methods to win a lottery and a golden ticket:

Win at the Lottery
All they have to do is to register on the website of the lottery from the 7th March, and end at the
21st March. The Lottery webpage will be linked on the 4DX Tour page, which is located on the
Cineworld’s website. The link will also be shared on various social media platforms, so that the
audience can have a very convenient access.
During registration participant get to subscribe to 3 screenings of their choices, and the winners
will be picked up by a computer generation after one week from the close down of registration.
The winners will be announced online during a Facebook and Instagram live video of the computer
randomly picking the winners, and will also be contacted by e-mail or phone.
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HOW TO PARTICIPATE
Lottery and Golden Tickets
Win a Golden Ticket
Customers who visits Cineworld to watch a 4DX movie
between the 20th March until the 22nd March, may win a
Golden Ticket. A computer will secretly pre-define 20
winning seats in randomly picked 4DX screenings on that
period. A short message will be screened right after
advertising and before the movie starts, awarding the public
that there is a seat winning a Golden Ticket. It will be
important to find a way that no Cineworld team member
knows the winning seats in advance to avoid any corruption.
The Golden Ticket winners will have the chance to directly
pick the screenings they want to go to during the Tour.
This Golden Ticket opportunity will be promoted on social
medias before the period of the offer, to make a call to
action and bring people how always hesitated to go to a
4DX screening, to finally go on that period and try it, and
also get an opportunity to win their ticket.
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SOCIAL MEDIA
How are we going to use them?
We firmly believe that the lack of 4DX advertisements is one of the crucial factors, which is causing the low popularity of 4DX in the UK.
According to our research, we were thinking about a social media campaign for 4DX in Cineworld, but we finally came to a conclusion that
Cineworld needs something more epic for 4DX, as they have not done any exclusive event for 4DX in the UK before. Therefore, we decided to
use the social media platforms as the promotion stations for the 4DX Tour event.

Facebook is one of our main promotion platforms, as it
will be more of an information base station, providing
more detail and in-sight about the 4DX Tour, alongside
with the main contents such as teaser video, and golden
tickets.

Our second main promotion platform is Instagram.
Instagram is great for featuring and posting visual
contents, therefore, we will be using Instagram to share
the revealing of the movies and showing the locations for
different movies on specific dates. Also, Instagram will
feature main contents such as the teaser video as well.

When we looked at Cineworld’s Twitter page, their contents
are not specific, seems like Cineworld decided to throw any
contents that they have in hand into the Twitter page. As we
think that the contents on Twitter is quite a mess, and the
popularity of Twitter is not as high in the UK, we decided to
use Twitter as a discussion forum, to collect feedback,
comments, and reviews of the 4DX Tour event.

Cineworld’s YouTube channel will be used for posting trailer,
and interviews with stars. The contents that will be involved
in the YouTube channel are the teaser video, and the
behind-the-scene documentary.

In conclusion, all four platforms will include a link to the 4DX tour homepage, in order to attract audience going to the website, and
understand the concept of the event and gather more information about it. Social media will also be a good way of analysing and rating the
impact of the communication event on the awareness of 4DX, and see how viral it goes (numbers of like, shares, comments, direct reactions
from the consumers etc.…) 11



COMIC CON VIDEO RELEASE
Post-event communication and call to action

During the 4DX Tour event, we will record a video behind the scene, released at the occasion of the 2020 Comic
Con. According to the dates of Comic Con in the previous years, we are assuming that the Comic Con for 2020
should take place during the first two weeks of May as the organization has not announced a confirmed date for
Comic Con 2020. We will take advantage of this event to promote our post 4DX Tour campaign, and give it a
great visibility.

There are two purposes of this initiative. Firstly, we want to share some images of the event to people who
couldn’t participate: show how the winners interacted and reacted to 4DX experience, and how they enjoyed
this initiative. This would convince people who couldn’t participate to this journey, that they can go through the
same marvellous experience by going to the Cineworld 4DX cinema.

Also, the video will testify of all the technical work of making 4DX and 4DX Tour possible, starting from the
people who worked with this kind of technology, showing and explaining step by step how the 4DX event and
more in general a 4DX cine-room is created, all the equipment that the company needs, and all the efforts
involved to play a movie in these conditions. In this way we will have the opportunity to justify in front of our
audience what leads to the high price of the tickets for a 4DX screening, explaining to them in an unconventional
way, all the costs, the people, the technology, and the efforts that it requires. It would be the same technique as
showing an artisan working on a luxury product for example. Showing consumers, the hard work, knowledge,
process and number of people behind a service or product, most of the time legitimate its price.

12



DESIGN IDEAS
The structure of the website

We imagined the structure of the website
as very visual.

Here are just an idea of the structure, the
aesthetic would need to be re-designed
and more modern.

On the right you can see the main
webpage of the event, with:
- On top the trailer video released

before the movies to tease the event
- Under, the button link to access to the

lottery only unlocked when open.
- The blurred images of the movie to

tease the public

On the left, there is the focus on each
movie pages, with:
- The visual of the movie (see next

page)
- All the practical information
- The link again to the lottery

13



DESIGN IDEAS
The revealing of the movies with immersive images
We imagined that every movie will be revealed with a shot from the movie and the 4DX seats incrusted in the shot, to amplify
the immersive idea for the public



DESIGN IDEAS
Story-board of the teaser video
The teasing video that will be first released,
before the movies announcement , would be
conceptual video giving a few clues about
the campaign going on, but still keeping the
secret.

1. We see the protagonist watching a
sequence of Harry Potter and the
Philosopher Stone

2. The camera goes up and we see the
protagonist surrounded by 9 screens
(but we can’t exactly see the movies on
them)

3. The screens starts turning around the
protagonist, faster and faster until
everything kind of goes into explosion or
disappearance

4. The last image reveals the name of the
event : 4DX Tour.



BUSINESS PLAN
Financing & cost breakdown
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As a free marketing event, Cineworld Group
understands that this project is not aiming at
generating an immediate profit; its value sits in
the medium-term, where we would expect
revenue from 4DX movies to grow at a double-
digit rate.

Because of the strong profitability and cash pile of
the company – almost £500 Million cash available
as at June 2018 – Cineworld has the access to
cheap financing solutions (debt or equity) which
ultimately makes this project feasible.

Therefore, we advise Cineworld Group to finance
the project internally if they choose to rent the
material. This project will occur little risk as the
difference between the Best-case and the Lower-
case scenario is not significant (c. £50,000 or 15%
of the initial cost).

Alternatively, in a purchase case scenario,
Cineworld can issue a 5-year loan totalling a
maximum of £2 Million. This move has lots of
benefits as the project can be scaled up to
different locations worldwide, using the same
material.

The project would include rental, products and staff costs.
In the Best-case scenario, the company would rent the material for the use of projections.
In the Purchase case scenario, they would purchase all material.
In the Lower-case scenario, rental cost would go up by 10% due to a downfall in the Real Estate
market. Additionally, 2 motion chairs would need to be replaced due to damages, and daily rates
for staff would go up by 25% due to difficulties to find workforce.

Rental costs: including the cost of renting all nine emblematic locations in London for screening
the nine major British movies.

Infrastructure costs: including technological equipment such as 4 seats motion chair, audio
system, projection system, 4DX screen, and other infrastructure.

Staff & Other costs: including the salary of employees and helpers from all unit such as moving
and installing, event planning and organising, security, consultants, and social media advertising.

(see full Business Plan in appendix)

Type of Costs Base case scenario Lower-case senario Purchase case 
scenario

Rental costs £19,206 £21,127 £19,206

Infrastructure costs £166,500 £176,500 £1,262,250

Staff & Other costs £147,400 £184,250 £147,400

Total £333,106 £381,877 £1,428,856



CONCLUSION
Evolution of technologies like 4DX are entering step by step people’s daily life and activities. The
4DX brings a new dimension to the cinema industry, and might evolve and be perfected in many
ways in the future.

In the UK, Cineworld had the intelligence to get the exclusivity of this incredibly immersive
technology in its cinemas. And this is why we created an event campaign that will bring answers
to all the communication issues encountered.

The event has everything to bring full awareness on it, and put the name “4DX” in every mouth: it is
exceptional, it is freely offered to the public, exclusive by the uncertain odds of participation and it is
100% Brit and proud!

By screening movies from all horizons of genres, we show that there is a 4DX movie for everyone,
and that in the future, the technology will not only be targeted to teenage boys who want to watch
super-hero and sci-fi big busters, but also to your 4 years old little sister, your mother who loves 90’s
romantic comedies, or even your grand-father who is nostalgic of the aesthetic of the old Hammer
movies.

And finally, by showing the complexity of the technology, the implication of hundreds of people who
made the event possible, and by simply creating and sharing the excitement that this technology
can bring, we will manage to justify the price of such an innovative experience.
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APPENDIX
The full Business Plan
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